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“Once you stop chasing the wrong things,  
the right ones will catch you.” 
(Anonymous) 
  
“If you believe in yourself and know what you really want,  
you’re gonna make it happen.” 
(Anonymous) 
 
“It’s  really okay to live a life that others don’t understand, 
they don’t have to. Be happy, don’t let anyone ever make you 
feel like you don’t deserve what you want. It’s your life, don’t 
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Penelitian ini bertujuan untuk menguji pengaruh Profitability, Growth 
Opportunity, Liquidity, dan Firm Size terhadap Struktur Modal pada perusahaan 
manufaktur yang terdaftar di BEI. Penelitian ini menggunakan data sekunder, 
berupa laporan keuangan perusahaan manufaktur dengan purposive sampling 
sebagai teknik pengambilan sampel. Populasi dalam penelitian ini adalah 
perusahaan manufaktur yang terdaftar di BEI periode 2014-2018 dengan jumlah 
sampel sebanyak 30 perusahaan. Teknik analisis data menggunakan regresi data 
panel dengan Fixed Effect Model. Hasil penelitian menunjukkan Profitability 
berpengaruh positif tidak signifikan terhadap Struktur Modal, Growth 
Opportunity berpengaruh negatif tidak signifikan terhadap Struktur Modal, 
Liquidity dan Firm Size berpengaruh negatif dan signifikan terhadap Struktur 
Modal. 














































The aim of this study is to examine the effect of Profitability, Growth 
Opportunity, Liquidity, and Firm Size on the Capital Structure of manufacture 
companies that listed in Indonesia stock exchange. This study uses secondary data 
in the form of financial statements from manufacture companies with purposive 
sampling as a sampling technique. The population of this study is the manufacture 
companies that listed in Indonesia stock exchange period 2014-2018 with total 
sample of 30 companies.. The data analysis technique uses panel data regression 
with the Fixed Effect Model. The results of the study show that Profitability have a 
positive and not significant effect on Capital Structure, Growth Opportunity have 
a negative and not significant effect on Capital Structure, Liquidity and Firm Size 
have a negative and significant effect on Capital Structure. 
Keywords: Capital Structure, Profitability, Growth Opportunity, Liquidity, Firm 
Size 
 
 
 
 
 
 
 
 
 
 
 
